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SUS TAINABILIT Y

Offering increasingly energy-efficient luminaires and lighting solutions is the  
Fagerhult Group’s greatest contribution to more sustainable development. We thereby 

help our customers to reduce their environmental impact and contribute to  
creating economic value by reducing the energy consumption. 

In addition the materials used has a large impact, all the way from extraction and manu-
facturing to recycling. An important focus is therefore to harness innovation to increase 

the portion of sustainable materials so as to find new ways to reduce our impact.

Our lighting solutions are also developed using expertise and insight into the  
positive impact of light on people in a variety of environments and situations.  

On the Group level, sustainability is a top priority and a natural part of our daily work,  
as well as a condition for our continued success in the lighting market.

 
ABOUT THE GROUP’S SUSTAINABILITY REPORT

The Sustainability Report is prepared in accordance with the GRI Standards: Core option.  
This covers pages 4–5, 13, 26–46 and the GRI appendix available at fagerhultgroup.com 

The Sustainability Report also covers the statutory sustainability report in  
accordance with Chapter 6, Section 11 of the Swedish Annual Accounts Act.

The report is published once each year and the most recent sustainability report was  
published on 15 March 2019. The Sustainability Report has been subjected to  

a limited assurance review by a third party, PwC. 
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S T A K E H O L D E R  D I A L O G U E  A N D  M A T E R I A L I T Y  A N A L Y S I S

Sustainability is  
part of our business

Fagerhult Group takes a broader perspective on  
sustainability efforts, and we include the operation’s entire  

value chain in our continuous work to minimise the  
negative and maximise the positive effects we have. 

The goal of the Group’s sustainability efforts is to apply 
societal and environmental responsibility to what we  
do best: develop and manufacture energy-efficient pro-
fessional lighting solutions that help create sustainable 
value for people, society and the environment. Our 
 sustainability work is a continuously on-going process 
where strategic connections, not least between inno-
vation and the circular economy, are strengthened. 

OUR MOST SIGNIFICANT SUSTAINABILITY TOPICS
The materiality analysis conducted in 2015 identified 
the topics shown on next page as the most important 
for us to address and communicate on. It included an 
analysis of our business environment and benchmark-
ing against competitors, together with workshops and  
a number of in-depth interviews with investors, owners, 
and customers. During 2019, each company conducted 
a review and evaluation of the identified topics to 
ensure that they are still the most relevant for our sus-
tainability effort. Specifically, they weighed the extent 
to which the topics influence our stakeholders’ decision- 
making and expectations, together with the impact  
the operations have on the economy, society, people 
and the environment. 

Our assessment is that the topics that have been 
previously identified remain relevant for our sustaina-
bility efforts. The results also made it clear that focus on 
anti-corruption, business ethics, human rights, health 
and safety, product safety, materials and energy use 
should be prioritised. 

In 2020, the ambition is to further clarify our vision  
and set targets at the Group level. The goal is to create 
concrete, measurable and visionary targets for the next 
five year period.

WITH THE GOAL OF SUPPORTING THE 2030 
AGENDA FOR SUSTAINABLE DEVELOPMENT
Out of the UN’s 17 Sustainable Development Goals,  
we have identified four where the Group has the most 
impact as well as the greatest opportunity to make a 
positive contribution. The aim going forward is to clarify 
the goals’ connection to the Group’s existing ambitions  
and initiatives.

 Affordable and clean energy 
Ensure access to affordable, reliable, 
 sustainable and modern energy for all

 Sustainable cities and communities 
Make cities and human settlements 
 inclusive, safe, resilient and sustainable

 Responsible consumption and production
Ensure sustainable consumption and  
production patterns

 Climate action
Take urgent action to combat climate 
change and its impacts 
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S T A K E H O L D E R  D I A L O G U E  A N D  M A T E R I A L I T Y  A N A L Y S I S

Customers

Employees

Investors
Suppliers/ 
business  
partners

Decision  
makers

Interest  
groups

Megatrends  
and sector  

trends
Owners

Local 
 communities

PEOPLE
› Work conditions
› Equality and diversity 
› Career development
› Occupational health  
 and safety
› Product responsibility/ 
 safe products

ENVIRONMENT
› Lifecycle perspective
› Climate-smart solutions
›	 Energy	efficiency	(products/solutions)
› Choice of materials
› Water consumption
› Carbon emissions
› Internal energy savings
› Internal environmental work

BUSINESS
› Code of Conduct 
› Ethics
›  Collaboration  

in the value chain
› Supplier reviews 
› DD-process
› Human rights
› Anti-corruption 

THE FAGERHULT GROUP’S CORE STAKEHOLDERS AND MATERIAL TOPICS 
We have chosen to group our most important sustainability topics in three areas:  

People, Environment and Business. In summary, the topics shown below are  
the most important for the Group to address and communicate on. 



30 FAGERHULT ANNUAL  R EPO RT  2019

V A L U E  C R E A T I O N

A Value Creation Business Model
The Fagerhult Group’s value creation model explains how we use  

our resources to create value for our customers.

The sections of the business 
model also illustrate the 
Group’s value chain — from 
the purchase of input 
materials from suppliers, 

via manufacturing, to 
delivery to customers and 

end-users. To address both possibilities and risks 
along the value chain, the Group needs to allocate 
responsibilities and commitments as follows: 

1    Objectives for  
human rights/People

›  To ensure our employees’ health, 
safety and human rights.

› To endeavour to have a constructive 
 dialogue and collaboration between 
Group companies.

› To meet and exceed expectations  
in terms of  quality, service and value 
creation.

2    Objectives for environmental  
responsibility/Environment

› To realise business opportunities and energy 
 savings brought about by LED technology and 
 lighting control solutions. 

› To meet and exceed customer expectations in terms 
of quality, service and sustainable value creation.

› To ensure that all products and services adhere  
to regulations and accepted standards.

› To ensure environmental consideration.

The business model – an illustration of the value chain

INPUT RESOURCES

   Motivated and  
competent employees 

   Strong global and  
local brands

   Sales models adapted  
to local markets

   Manufacturing facilities

   Financial means

BUSINESS MODEL 

   Group-wide functions, support and resources

   Thirteen brands that generate value through entrepreneurship,  
local decision-making and execution. 

     
     

     
   B

U
SI

NE
SS

PEOPLE

  ENVIRONMENT

VALUE CHAIN

2 2 231 1 113 3 3 3

Suppliers 
Partners

Product  
development 
Manufacturing

Indoor
Retail
Outdoor 

Controls and 
Connectivity

Locally 
adapted 
marketing  
and sales

Customer 
segments

21 3



FAG E RHULT  ANNUAL RE PORT 2019 31

V A L U E  C R E A T I O N

The negative effects of our operations along the value chain consist mainly of: 3    Objectives for responsible  
enterprise/Business

› That all companies conduct business  
 according to current laws and regulations.

› That our shared Code of Conduct forms the  
basis for everything we do and how we act.

› That a thorough due diligence is conducted  
for every company acquisition.

OUTPUT VALUE

   Energy efficiency that reduces both 
 environmental impact and costs.

   Contribute to health and well-being  
in indoor environments, in offices, 
schools and hospitals.

   Safer and more secure public places  
and outdoor environments. 

   Create good work and study environ-
ments by contributing to improved 
performance and concentration. 

   Build brands and influence buying 
behaviour.

   Generate employment in the local 
community, as well as salaries and 
benefits for employees. 

    Offer skills development and 
innovation strength among 
employees and subcontractors.

   Financial value in the form of 
 dividends to owners, taxes and 
reinvestments in the business. 

›     Indirect effect of CO2 emissions from 
choice of materials, and from energy 
consumption during the user phase of 
the lighting. 

›     Indirect effect of emissions from the 
energy mix purchased for manufac-
turing and premises.

›     Indirect CO2 emissions from the transporta-
tion of purchased input materials to plants, 
and from purchased transportation from 
plants out to the customer.

›     Direct CO2 emissions from service journeys, 
for example between plants or for purchases 
from  suppliers and  delivery to customers.
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P E O P L E

Fundamental values  
uniting the global and the local

BUSINESS
› ethics 
› collaboration  
› in the value chain 
› supplier reviews 
› dd-process
› human rights
› anti-corruption 

     
     

     
     

    B
U

SI
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        PEOPLE

    ENVIRONMENT

The Fagerhult Group’s goal is for our workplaces to be charac-
terised by participation, commitment and well-being that 
 provide every employee good conditions to develop. We also 
strive to offer a work place where the local and the global are 
intertwined. Our core values, which should be present in all 
 processes and daily  routines, unite and guide all employees  

and are an integral part of all processes and daily work. They can 
be summarised as customer focus, performance culture and 
innovative thinking.

With this year’s acquisition of iGuzzini based in Recanati, Italy, 
the number of employees in the Group increased significantly to a 
total of 4,465 (3,384) individuals. 

SUSTAINABLE LEADERSHIP AND CONFIDENT LEADERS
The Group’s overall ambition is to develop leaders who are 
 confident in their roles and apply a coaching style of leadership. 
Also leaders who have the ability to meet requirements for change 
through dialogue with their employees, as well as, to ensure a 
 positive and safe work environment. Sustainable leadership is 
also about the ability to encourage employees and capitalise on 
the advantages of their differences and skills.

The Group’s leadership model is to provide guidance and 
governance for all managers. At the Group level, the Bright Leaders 
international leadership programme, based on a decentralised 
business model and focused on developing leadership and 
collaboration, has been running for several years. It is also an 
important tool for the inter-company integration handled by  
the people who run the day-to-day operations. In total, 73 of the 
Group’s mangers have completed the programme and a new round 

started in December 2019 with 18 senior leaders from a total of  
14 companies. 

Employees’ continuous competence development is primarily 
conducted within the framework of each company and with 
directed training activities that are adapted to local needs. 

Examples from operations
   With the goal of building a stronger, more confident leader-
ship, a second round of the leadership program Chefsettan 
was completed during the year, where a total of 22 managers 
from the Fagerhult and Ateljé Lyktan brands participated in 
regular training for 18 months. A third round of Chefsettan is 
planned for spring 2020, when a Swedish representative from 
iGuzzini will be invited to participate in order to build networks 
and strengthen relations between companies.



 
OBJECTIVES 

FOR HUMAN RIGHTS
To ensure our employees’ health,  

safety and human rights.

To endeavour to have a constructive  
dialogue and collaboration between the  

Fagerhult Group companies.

To meet and exceed expectations  
in terms of quality, service and  

value creation.
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P E O P L E

A LOCAL AND GLOBAL ARENA TO GROW IN 
Our fundamental approach is that both existing and potential 
employees at all companies should feel that they have good 
opportunities for an interesting future with us. Each company 
makes a dedicated effort to offer its employees an inclusive 
 environment characterised by good development opportunities 
and attractive career paths, locally as well as globally.

The skill supply challenge must also be met through a long-term 
effort to attract more young talents to the lighting industry. This 
requires a presence at labour markets and job fairs, and conduct-
ing regular dialogues with students at universities.

The Bright Prospects trainee programme is an essential part of 
the Group’s skills supply and an attractive way into the Group. The 
18-month programme is designed for university graduates, and 
includes three project periods of six months at one of the Group’s 
companies, alternating with shorter periods for learning and 
development workshops. After a completed trainee period, all 
participants are offered a permanent position. The third round, 
with four participants (including two women and two men 

representing three different nationalities), will conclude in spring 
2020, in conjunction with the selection process for the fourth 
round, which will begin in autumn 2020. 

Based on the need for competence and experience that the 
Group has today and in the future, a talent review of employees  
at all companies is performed every other year.

Examples from operations
    In parallel with the Group-wide trainee program, local versions 
are conducted at Fagerhults Belysning Dubai, Designplan, 
Whitecroft Lighting and iGuzzini. At LTS and LED Linear in 
 Germany, internal skills supply is supplemented with an 
 apprenticeship programme.

   For several years, the Fagerhult brand has had strategic agree-
ments with Jönköping University for a knowledge exchange 
regarding the direction of course programs and thesis projects 
that meet the industry’s needs for future skills.

INCREASED DIVERSITY CONTRIBUTES TO A MORE INNOVATIVE CORPORATE CULTURE
Fagerhult’s Group-wide Code of Conduct states that all employ-
ees, irrespective of gender, age, religion, sexual orientation, or 
 ethnic background, should be given the same opportunities for 
development and advancement as well as equal pay for equal 
work. Appreciating people’s differences and various skills is also a 
way to increase diversity and gender parity, something that in turn 
leads to better conditions for creating a more innovative company 
culture. That is why there is a clear overall intention to create a 
better balance between the genders. At year end, the composition 
of the Group’s Board of Directors and management was 85 per 

cent men and 15 per cent women, respectively. For the Group as  
a whole, the gender balance among employees was 67 per cent 
men and 33 per cent women.

In general, recruitment and assembling work teams are good 
occasions for strengthening both diversity and the gender 
balance. For the Group at large, competence is always prioritised, 
though the goal is to have at least one candidate of the under- 
represented gender on the “short list.” This is also a requirement 
from the Group when a company purchases external recruitment 
services.

EMPLOYEES  
BY GENDER

67 % 33 %

MEMBERS OF THE BOARD AND  
SENIOR MANAGEMENT BY GENDER

85 % 15 %

PERCENTAGE OF EMPLOYEES  
PER GEOGR APHICAL MARKET

53 % Western 
and Southern 

Europe

10% Africa, Asia and 
the Pacific

13 % UK  
and Ireland

24%
Northern 
Europe
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P E O P L E

THE IMPORTANCE OF AN ACTIVE DIALOGUE WITH EMPLOYEES
The recommendation from the Group management is that all 
employees should have at least one development dialogue with 
their immediate supervisor every year. The goal is also to establish 
greater consensus regarding the benefits of development dialogues 
and what they should include. Variation between companies is com-
paratively large, however, and during 2019 54 per cent (52) of the 
Group’s employees engaged in some kind of development dialogue. 

Various forms of employee surveys are conducted at different 
times around the Group. 

Examples from operations
 At the Swedish companies, 72 per cent of employees partici-

pated in at least one development dialogue in 2019. For example, 
at LTS, I-Valo, WE-EF and Fagerhult Russia, at least one annual 
performance review is conducted per year, focused on perfor-
mance and personal development.

 The FOKUS Employee Engagement Survey is carried out at 
Fagerhults Belysning AB, Fagerhults Belysning Sverige AB, and 
Ateljé Lyktan every other year. The first survey was in 2017 and 
the improvement areas that were identified have since been 
prioritised for continued future work. The overall goal is to 
ensure we correctly prioritise our efforts to create a healthy 
work situation and a sustainable work environment. FOKUS 

touches on five different areas: goals and commitments, 
engagement, leadership, well-being and health, and the 
 company as an employer. A new  addition for the 2019 survey 
was to measure employee engagement, which will be followed 
by targeted employee well-being efforts connected to produc-
tivity, creativity and profitability. 

 A very high level of participation in this year’s FOKUS Employee 
Engagement Survey. 91 (91) per cent of employees at Fagerhults 
Belysning, 93 (93) per cent of employees at Fagerhults 
Belysning Sverige and 97 (93) per cent of employees at Ateljé 
Lyktan  participated in the employee survey. This testifies how 
keen employees are to share their opinions and all index num-
bers rose compared to previous results.

 Starting in 2019, Designplan has been conducting regular 
 surveys to assess employees feelings in four areas: personal 
development, cooperation, remuneration/salary and how the 
company handles social responsibility. 

 Eagle Lighting has worked with a similar project for several 
years, where they replaced the formal development dialogue 
with several, less formal meetings called “Check Ins”. With at 
least four meetings per year, these meetings should be used  
to reconcile individual performance to the stated goals and 
evaluate the need for further support to reach these goals.

THE RELATIONSHIP BETWEEN LIGHT AND WELL-BEING
Lighting plays a key role in creating safety and security, along 
with the ability to have a major impact on people’s well-being.  
An office environment or lecture hall with correctly adapted 
 lighting can help us both to perform and to feel better. Other 
occupational groups, such as health care personnel, need flexible 
work lighting that shines brightly without blinding either patient 
or doctor for examinations, treatments and surgery at all hours  
of the day.

A good way of describing this would be to visualise it as a needs 
staircase where each step follows a logical order. The first and 
second steps cover our basic needs by creating safety and security 
as well as sufficiently good light conditions to enable performance 
of a specific task. On the third step, we can start to create lighting 
that contributes to well-being, productivity and creativity. For 
example, light’s colour temperatures can create warm light that 
has a soothing effect and helps us to relax, or cold light that 
energises and activates us. In concrete terms, this means custom-
ising lighting to follow and support our biological daily rhythm.

Based on the latest research findings and in close collaboration 
with scientists, much is being done at the Group to design innova-
tive lighting solutions that cover all steps. 

1  
Create safety  
and security.

2 
Create	sufficiently	 

good light conditions  
to enable performance  

of	a	specific	task.

3 
We can start to  

create lighting that  
contributes to well- 
being, productivity  

and creativity.
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E N V I R O N M E N T

Technology development  
that generates sustainable value

BUSINESS
› ethics 
› collaboration  
› in the value chain 
› supplier reviews 
› dd-process
› human rights
› anti-corruption 

     
     

     
     

    B
U

SI
NE

SS

        PEOPLE

    ENVIRONMENT

The Fagerhult Group converted to LED technology early, which 
means that LEDs now account for essentially 100 per cent of the 
companies’ net sales. In many ways, it is now a mature market, 
where both costs and prices have stabilised and where demand is 
primarily driven by new builds and renovations. Also, the need to 
change existing lighting to LED is extensive and provides another 
powerful driving force in the market. 

The combination of LED technology’s long life and low energy 
consumption with smart control systems has quickly become  
the next major driving force in lighting professional indoor and 
outdoor environments. The technology is already applied today for 
proximity sensor-controlled lighting that automatically regulates 
comfortable and energy-efficient lighting according to the time of 
day and presence in a space or in an outdoor environment. The 
combination can, depending on application, potentially reduce 
energy consumption by up to 70 per cent. A  connected luminaire 
can also collect valuable information about how efficiently an 
office space is actually being used by measuring presence in the 
space 24/7. Or about how customers move within a store space, 
where they stand and where they decide to just pass by. This 
provides input about how décor and signs can be changed and 
moved to optimise customer experience. 

The continuous investments that our companies make in 
product development and manufacturing position us well to 
effectively meet the next stage of development.

Examples from operations 
 Part of the development in recent years has focused on the 

possibility to create more energy-efficient diodes with a main-
tained effect, in part by developing the Constant Light Output 
(CLO) technology1. By combining efficient linear LED modules 
with CLO, LTS has developed luminaires that reduce energy 
use by 20 per cent with lumens retained2. 

 The Fagerhult brand launched new LEDs this year with “flip 
chip” technology. In addition to reducing energy consumption 
up to 20 per cent, the technology contributes to an extremely 
long burn time of up to 100,000 hours. 

 The advantage of combining LED and smart control systems is 
clear in e-Sense Motion from the Fagerhult brand and Eco Step 
Dim® Motion from WE-EF, which both illuminate trails, bike 
paths, parks and ski trails based on presence and light need. 
Using motion detection, a predetermined number of luminaires 
brighten ahead of a moving person and remain illuminated for 
a pre-set time period after the person has passed, providing a 
secure environment3. This solution also streamlines mainte-
nance of the luminaires by registering faults and submitting 
information about energy consumption via the internet. An 
exciting  possibility for the future is the ability to expand the 
concept to several application areas, for example rural roads 
and major road networks. 

 1.  A light diode’s luminous flux decreases with use. This decrease is more or less linear over the diode’s  
life. With a programmable controller that increases the effect over time, the luminaire itself can 
compensate for this decrease. This is called Constant Light Output (CLO) and is designated as L100. The 
L100 CLO luminaire therefore has the same light level after a determined amount of burn time hours as  
it had at installation. The expected lighting decrease of an LED luminaire with an L rating is reported, 
followed by a fixed period of time indicated in hours. The L rating describes how much luminous flux  

(in percentage of the new value) is expected to be generated after this period of time. Example for  
a luminaire without CLO: L90 50,000h = after 50,000 hours, the luminaire produces a luminous flux 
 equivalent to 90 per cent of the new value.

 2.  The luminous flux that the LED luminaire emits is expressed in lumens (lm).
 3.  The solution enables energy savings of up to 50 per cent, according to KTH in 2015: Bromma  

Research Project.
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OBJECTIVES FOR 

OUR ENVIRONMENTAL 
RESPONSIBILITY

To realise business opportunities and energy 
savings brought about by LED technology and 

lighting control solutions.

To meet and exceed customer expectations in terms 
of quality, service and sustainable value creation.

To ensure that all products and  
services adhere to regulations and  

accepted standards.

To ensure environmental  
consideration.
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E N V I R O N M E N T

THE IMPACT FROM THE USE OF ENERGY AND ELECTRICITY 
The used energy and electricity from fossil fuels are part of the 
direct and indirect emissions from the Group’s operations. As the 
range of renewable energy increases, the Group will endeavour to 
gradually attain CO₂-neutral production. An essential aspect of 
minimising Scope 2 emissions is handling the energy mix that is 
available in each country as efficiently as possible. At the same 
time, challenges remain for the plants in China, where a large 
 portion of the country’s energy consumption is still based on  
coal and the offering of renewable energy is limited. 

A SUMMARY OF THE GROUP’S DIRECT AND  
INDIRECT CO2	EMISSIONS	2019	(SCOPE	1	AND	2)5 

Group’s total CO2 emissions 2019 2018
Total CO2 emissions Scope 1, tons 7,452 8,478

Total CO2 emissions Scope 2, tons 4,961 6,221

The Group’s total energy consumption from renewable sources 
was 36 per cent (31). 

For more details please see the GRI appendix available at  
fagerhultgroup.com

Examples from operations 
 It is essential to increase the portion of energy from renewable 

sources as they become available. For example, all plants in 

Sweden have used renewable hydroelectric power that has  
a guarantee of origin for several years now6. Additionally, at  
the plant in the Netherlands electricity from 100 per cent 
renewable sources is used, and at plants in Germany, just over 
50 per cent of the consumption is from renewable sources.

  Several companies also invest in solar energy. For example, 
VEKO installed solar panels at its plant in Schagen, the Nether-
lands, which contributes around 220,000 kWh of power annually.

 iGuzzini’s plant in Recanati, Italy, is also equipped with several 
solar panels, which provided 22 per cent of their total electricity 
consumption in 2019. 

 Starting in 2020, the plant in Habo, Sweden will also be 
equipped with solar panels, which are expected to produce 
220,000 kWh annually.

 It is a continuous focus for all factories to increase energy 
 efficiency in line with easier access to renewable energy.

 In accordance with the Act on Energy Audits in Large Compa-
nies, energy audits are performed regularly at the Swedish 
operations, with no more than four years between audits. 

5.    iGuzzini is excluded from CO2 emissions 2019 (Scope 1, 2, 3). Total CO2 emissions scope 3 is not available. 
The Group-wide emissions scope 3 reported for 2019 were from owned or leased vehicles and for 
business trips by plane. For more information see the GRI appendix at fagerhultgroup.com

6.    The guarantee of origin is proof that the electricity is produced and regulated by the Act on  
Guarantees of Origin for Electricity (2010:601) and is certified by Fagerhult’s electricity suppliers.

LUMINAIRES’ ENVIRONMENTAL IMPACT DURING THEIR LIFE CYCLE
The environmental impact of the business is primarily indirect  
and consists of the user phase of the luminaires and choice of 
materials used. A shared goal for all companies is to limit the envi-
ronmental impact of their luminaires throughout their life cycle, 
from development, manufacturing and use to recycling. We have 
known for some time that the luminaire’s environmental impact 
arises primarily during the user phase in the form of energy con-
sumption. Development of energy-efficient LED technology and 
efficient control  systems has therefore created major value by 
 significantly reducing energy consumption and thus the luminaire’s 
environmental impact.

We also know that the choice of material has a major environmental 
impact through out the luminairé s life cycle. An innovative possibility 
and important focus going forward is therefore to increase the  
portion of sustainable material to reduce our impact. Data about  
the luminaire’s environmental impact is produced by each company 
depending on the local market’s requirements and regulations. 

Examples from operations 
 Environmental data sheets are produced for the majority of 

luminaires manufactured by the Swedish companies. 

 Additionally the majority of the products are environmentally 
evaluated by a third party4.

 To share knowledge about the luminaire’s environmental impact, 
Fagerhults Belysning conducted life cycle assessment for three of 
their largest product families. Notor 65, Multilume Slim and 
 Evolume 2. They represent a major portion of the products sold 
and can therefore provide comparable information for themselves 
and for the company’s other products. Simulations can be per-
formed with life cycle assessment software to estimate the material’s 
 performance and illustrate the potential effects of, for example, 
increased use of recycled aluminium, cardboard or bioplastics. 

 WE-EF already offers Environmental Product Declarations (EPDs) 
based on life cycle assessment for a large number of products.

 In terms of recycling, the Swedish operations are affiliated with 
El-kretsen and FTI to fulfill the WEEE-directive.

 Whitecroft Lighting is actively working to develop a concept for 
sustainable product development from raw material to finished 
product. Additionally, “material passports” and how they can be 
used to demonstrate the products’ circular economy potential 
are being researched.

4.    Byggvarubedömningen and Sunda Hus. 
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CONTINUED EFFORTS TO INCREASE THE SHARE OF SUSTAINABLE TRANSPORTATION
Transportation to and from the companies’ plants has been 
deemed a minor part of the Group’s total indirect emissions. 
 During the last few years, attempts have been made to collect 
Group-wide data from external carriers and calculate the indirect 
emissions from transportation. The quality of the Group-level 
data is still considered insufficient and obtaining relevant data 
will remain a challenge. The only Group-wide emissions we can 
report for 2019 were from vehicles that we owned or leased, 
which are intended for transporting  people, and for business  
trips by plane. 

Examples from operations 
 When the Swedish companies in the Group purchase transpor-

tation, it is centrally organised within the framework for the 
Latour Group (the main shareholder in Fagerhult), which sets 
requirements on observing laws, rules and environmental 
 policy and evaluates vehicle and fuel types. Based on the latest 
environmental evaluation in 2019, the average amount of trans-
portation made using vehicles with environmental class of at 
least Euro 5 or Euro 6 is 92 per cent and 51 per cent, respec-
tively, for freight forwarders used. A new joint procurement of 
carriers is planned for 2020.

 A successful initiative to reduce indirect emissions has been 

 moving certain shipments between Fagerhult Lighting Systems in 
Suzhou, China, and Fagerhults Belysning in Habo, Sweden from 
air and sea to rail. Shipment has mainly been via rail instead of 
sea for the last years, which reduces lead times compared to by 
sea. Additionally, reallocating shipments helps reduce both trans-
portation costs and emissions compared with air- and sea trans-
portation. In 2019, this resulted in 8,108 m3 (1,800) of goods being 
shipped by rail between the two destinations.

In 2019 8,108 m3 (1,800) of goods were  
shipped by rail between Suzhou and Habo.

SAFE PRODUCTS BASED ON UNIVERSAL STANDARDS 
Each company in the Fagerhult Group is responsible for testing 
and assessing the safety of all of their luminaires (100 per cent) 
according to current industry requirements and other regulations. 
Since the regulations around safety testing in many areas are 
standardised, the same requirements apply regardless of com-
pany or country, generally speaking. 

Examples from operations 
 The Group has several certified laboratories, for example at 

iGuzzini, the Fagerhult brand and Arlight, where safety inspec-
tions and product approval are conducted. 

   TeknikCentrum in Habo can serve as an example of luminaire 
safety testing where several risks are considered e. g. electrical, 
mechanical, and thermal risks, exposure to electromagnetic 
fields and photobiological safety 7. Every manufactured lumi-
naire also undergoes final testing in production according to 
set rules and procedures and is also certified in line with the 
EMPC, ErP and RoHS directives. Safety testing documentation 
conforms to the EU directives required for CE marking of 
 luminaries. 

   The assessment from leading Group companies is that,  
as luminaires continue to be connected to smart control 
 systems, further requirements and standards will be added, 
which is a development that is being carefully watched and 
monitored. 

7.   Photobiological safety means that the different wavelengths and energy are safeguarded  
so as to not injure human eyes.
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Sound business ethics are the 
foundation for everything we do

BUSINESS
› ethics 
› collaboration  
› in the value chain 
› supplier reviews 
› dd-process
› human rights
› anti-corruption 

     
     

     
     

    B
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        PEOPLE
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The Fagerhult Group conducts comprehensive work to ensure 
ethical, sustainable business in all parts of its operations. The 
guiding document is the Group’s Code of Conduct (the Code), 
which includes the underlying principles for how to conduct 
responsible business. These include guidelines that encompass 

human rights, labour protection, business ethics, anti-corruption 
and environmental responsibility. Everyone who works within the 
Group, from the Board of Directors and management to individual 
companies’ management and employees, must act in accordance 
with the Code. 

FOCUS ON GOOD AWARENESS OF THE CODE’S CONTENTS 
During the year, a new Group-wide online training module was 
 created regarding the Code, with particular focus on anti-corruption. 
The training includes filmed episodes hosted by the Group’s CEO 
Bodil Sonesson featuring several dilemmas and follow up questions 
designed to clarify how the Code is to be applied in daily operations. 
The training is  primarily directed to the Group’s management and to 
those employees who are exposed to different degrees of business 
ethics risks in their work. During 2019, 97 per cent of the identified 
managers and employees completed the online training. In total,  
this corresponds to 38 per cent of the  managers and employees.1

The Group’s Code2 was also supplemented with a section on 
guidelines for how close and personal relationships between 
employees are to be managed profes sionally. 

Examples from operations
Each company is responsible for implementing the Code and 
ensuring that its contents are easily accessible and comprehen-
sible for employees. In general, the immediate supervisor is 
responsible for ensuring that new employees are acquainted with 
the Code. Efforts to incorporate the Code in operations take many 
forms throughout the companies. 

   Arlight focuses on clear managerial responsibility for ensuring 
that employees have understood the Code, including through 
workshops that provide the opportunity to discuss its meaning 
and application in daily work. 

   As a matter of routine, employees at Fagerhult Russia are to 
sign a statement that they have studied the Code. 

   Whitecroft Lighting has supplemented the Code with a Modern 
Slavery Statement and a social media policy. During 2019, the 
company also conducted the Sedex Ethical Audit3. 

   At Fagerhult Lighting Systems Co, the Group’s Code has been 
translated into Chinese, and all employees — current and new 
— are to be introduced to its contents. 

   WE-EF has also had an internal Code of Conduct for several 
years. 

   During the year, iGuzzini implemented the Group’s Code in its 
organisation, and the Code will soon be available on iGuzzini’s 
website as well. 

 
1.    The online training is based on Netigate’s online survey software, which enables a precise measurement 

of the training sessions completed. For more information, visit www.netigate.net
2.   You can read the Group’s Code at fagerhultgroup.com
3.  A set of requirements known as the Ethical Trade Initiative Base Code. Part of Tesco’s supplier approval.



 
 

OBJECTIVES FOR 
RESPONSIBLE ENTERPRISE
That all companies  conduct business 

 according to current laws and regulations.

That our shared Code of Conduct forms the 
basis for everything we do and how we act.

That a thorough due diligence  
is conducted for every company 

acquisition.
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A GLOBAL PRESENCE REQUIRES FOCUS ON COMPLIANCE
The Group respects and supports international conventions on 
human rights and child labour or forced or compulsory labour is 
not permitted under any circumstances. All Group employees  
are to enjoy freedom of association and the right to collective 
agreements. Corruption is never permitted and in cases where  
the risk of corruption exists, no business transactions will be 

entered into and no agreements signed. This is the basis for all 
operations conducted by the Group. Countries where the Group 
conducts operations and that are assessed as having the largest 
risk exposure in these issues include China, the United Arab 
 Emirates, Russia, South Africa and Turkey.

COUNTRY PRESENCE CONTROL AND MONITORING OF COMPLIANCE

China Operations comprise 
 manu facturing entities; 
 Fagerhults Belysning, located  
in the Suzhou Industrial Park, 
and iGuzzini, located in  
Fengxian, Shanghai. 

A Swedish site manager is responsible for monitoring and ensuring that the working conditions 
comply with international conventions and that the Code and other policies are followed. 
Operations must comply with the local government authorities’ requirements to comply with 
local laws and regulations governing forced labour and human rights. Working hours and other 
conditions follow the directives of the industrial park. As a way of reducing exposure to corrup-
tion, there is continual job rotation among vulnerable positions. The acquisition of iGuzzini also 
included a plant in Fengxia, Shanghai where an Italian manager is similarly responsible for 
ensuring compliance with international conventions and local legislation.

The United  
Arab Emirates 

Operations comprise a small 
sales company and business 
representatives for iGuzzini, 
LED Linear and Fagerhult.

The Region Director, who is also part of the Group management, is responsible for monitoring 
and ensuring compliance with international conventions, the Code and other policies.

Russia Operations comprise the  
sales companies in St. Peters-
bourg and Moscow.

The Regional Managing Director, who is part of the Group management, is responsible  
for monitoring and ensuring compliance with international conventions, the Code and  
other  policies. 

South Africa Lighting Innovations. The South African market is considered a high-risk market, with significant exposure to 
 corruption. The Group’s Code has clear guidelines about the zero-tolerance corruption policy.  
To ensure that the Code is followed and that any risk exposure is always met with relevant 
measures, the Group management and Lighting Innovation’s management have established  
a close collaboration. 

Turkey Arlight. The political risk and security situation in all of Turkey and neighbouring countries has  worsened 
significantly since 2015. Even if the country’s legislation guarantees citizens human rights, there 
are several gaps in compliance. Close contact and continuous visits to the company’s manage-
ment on the topic of development is of the greatest importance for the Group’s Board and 
 management. Additionally, both the Regional Managing Director and the Group Human 
Resources Director are involved in recruitment for management  positions in the company. 

DIRECT CHANNEL FOR REPORTING IRREGULARITIES 
The Fagerhult Group’s whistle-blower function is available on the 
intranet and allows employees to anonymously report deviations 
and irregularities in breach of the Code. The report recipients are 
the Group’s Chief Financial Officer and Group Human Resources 
Director. There are guidelines and an internal process for how 
incoming reports are to be assessed, with the option to include 

external actors for support as needed. During 2019 two cases  
were reported directly to the CEO and to one of the companies’ 
CFO respectively. Both cases concerned compliant issues with  
the Group’s CoC. 

In connection with the launch of the Group’s new website, the 
whistle-blower function will also be made available via this channel.
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A DUE DILIGENCE PROCESS FOR SUSTAINABLE ACQUISITIONS
Upon acquisition of companies, the Group management always 
initiates a due diligence process (DD) — an inspection of the 
 company. Depending on the type of operation or the countries  
in which operations are conducted or there is a presence, the 
inspection is adapted primarily through broadening the analysis 
and including more detailed questions. 

For example, there is a clear analysis structure that guides the 
effort to assess the senior management’s competence and 
experience together with an analysis of the risks associated with 
succession management. Upon acquisition of iGuzzini, a comple-

mentary aspect in the form of in-depth interviews with all the 
senior management was included, with the help of an independent 
external actor. This was to both ensure a correct understanding  
of Fagerhult and to provide the individuals with the opportunity  
to discuss any questions, as well as, to ensure management’s 
competence and values from a strictly financial and business 
ethics perspective. The underlying risk analysis of iGuzzini’s global 
market presence indicated no direct risks at the time of analysis. 

You can learn about the entirety of the Group’s DD process in 
Fagerhult’s Annual Report 2018, page 38. 

EACH COMPANY OWNS AND IS RESPONSIBLE FOR ITS OWN SUPPLY CHAIN
The companies in the Group have some 13,000 suppliers, which 
deliver input materials. Input materials mainly consist of elec-
tronic components, metal and plastic for the manufacturing of 
luminaires. Based on figures from the companies, in 2019 the 
Group added a total of 180 new suppliers of which 57 were evalu-
ated based on environmental criteria.4

In line with our decentralised business model, it is each 
company’s responsibility to manage its supply chain sustainably 
and ethically. Regardless of number, which can vary significantly 
among the companies, the procurement function must acquire 
knowledge of and ensure that the contracted supplier lives up  
to the international guidelines for human rights, freedom of 
association, right to collective agreements, anti-corruption and 
efforts to combat child and forced labour. 

The general assessment is that risk exposure for the Group’s 
purchases are low since a large portion of the procurement is 
done with well-established global companies. Otherwise 
purchases are made from suppliers within the company’s near 
environment, which provides good opportunities to perform 
supplier assessments in the form of dialogues and workplace 
visits. There has been a Group-wide forum for procurement for 
some time, with the task of realising the synergies that the Group’s 
size generates. During the year, a joint procurement was made 
from a new, well-  established global supplier of LEDs. The 
purchases of assembled electronics components containing  
earth metals, albeit in small quantities, are also purchased from 
well-established global com panies. The Group has very limited 
insight into their extraction.
 

Examples from operations
Each company is responsible for ensuring a sustainable and  
ethical supply chain, and below are some examples of their work 
 during 2019 with procurement and evaluating suppliers:

   Code of Conduct for suppliers to/of Fagerhults Belysning and 
Ateljé Lyktan are now part of the contract with suppliers. Each 
 supplier is encouraged to confirm in writing that they commit to 
adhering to the Code. The objective is for all suppliers to sign 
the Code. By the end of 2019, the number of suppliers that have 
signed the Code will represent a purchase value of 93 per cent 
(90) of total purchases. To streamline efforts, a new service 
 Supplier Quality Assurance (SQA) was launched, with the pri-
mary task of managing supplier evaluations and audits focused 
on quality. The objective going forward is for every new supplier 
to perform a self-assessment prior to starting the collabora-
tion, and that the questions are posed to existing suppliers on  
a five-year basis. At the end of 2019, 15 (13) of the suppliers for 
Swedish companies had performed the self-assessment, of 
which two (four) were new suppliers. 

   Designplan performed a supplier assessment of one existing 
and six new suppliers (seven in total). All were approved, with 
“Excellent” or “Good” ratings.

   Whitecroft Lighting evaluated new suppliers, of which ten were 
self-assessments and five were via direct contacts. All 15 sup-
pliers were approved. 

   VEKO performed 41 supplier reviews during the year, according 
to criteria such as quality, price, service and delivery times. 
Based on the results, one supplier relationship was terminated. 

   Arlight conducted 15 site visits at local suppliers, of which ten 
were potential new suppliers. Based on the visits, Arlight chose 
to review six of them. Five of them were approved after review. 

4.   Excl iGuzzini.



 

V E K O  L I G H T S Y S T E M S

For more than 40 years, Veko Lightsystems 
in the Netherlands has been developing, 
producing and assembling linear LED-based 
lighting solutions for industrial applications. 
Sustainability – for people, environment 
and businesses – has been a central part of 
the company’s history since it was founded. 
The main focus is to create circular lighting 
solutions, with no waste, efficient use of 
energy and minimized carbon footprint. 

As one example, 100 per cent recyclable 
aluminium has been used in profiles and 
luminaires from the very start. Furthermore, 
lighting systems are delivered unpackaged, 
encoded and pre-assembled, saving cus-
tomers more than 50 per cent of the assem-
bly time: lighting solutions are installed in  
a blink of the eye without any waste.

 Among the measures taken to become 
less dependent on fossil fuels and help 
mitigate climate change, is also the instal-
lation of 770 solar panels on the rooftop of 
two of the company buildings in the Nether-
lands. In addition, Veko Lightsystems has 
invested in electric cars and charging sta-
tions as well as hybrid cars. Naturally, the 
company’s energy-efficient LED lighting 
solutions are installed in office premises, 
enabling further energy savings. 

CREATIVE IDEAS AND  
A STRUCTURED APPROACH 
Many of the ideas have been initiated by 
employees. Well aware that environmental 
performance requires more than an open 
mind and creativity, Veko Lightsystems has 

taken a structured approach and imple-
mented the CO2 Performance Ladder to 
manage its climate work – a Dutch initiative 
and instrument that helps organizations 
reduce direct as well as indirect green-
house gas emissions. 

Several new actions are already planned 
ahead to support climate goals as well as 
other environmental goals of the company. 
Among other things, the company is 
researching the possibilities of replacing the 
fixed electric engines in its factory’s machines 
with frequency-controlled engines. By 
sharing experiences and working together 
with other companies, for instance in joint 
logistics solutions, Veko Lightsystems also 
hopes to spread their vision of sustainability 
to other stakeholders.

VEKO LIGHTSYSTEMS 

Leading the way with  
sustainable lighting solutions 

Solar panels and electric cars are just a few of the initiatives taken by Veko Lightsystems 
to take the lead as a sustainability role model. Sustainability, focusing on circular  

lighting solutions, is in the company DNA and has been from the very start in 1975. 
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Sustainability governance
The Fagerhult Group’s global presence and decentralised orga-
nisation require that the companies and our employees take 
responsibility for the environmental and societal impact of our 
operations. A core component of the Group’s  strategy is that 
each company is given substantial autonomy and responsibility 
to address their impact and make necessary decisions. Our com-
mon Group culture rests on the core values of Customer Focus, 
Performance Culture and Innovative Mindset, and is well-rooted 
in all of our companies.

In 2020, the ambition is to further clarify our vision and set 
targets at the Group level. The goal is to create concrete, 
measurable and visionary targets for the next five year period.

SUSTAINABILITY GOVERNANCE AND RESPONSIBILITY  
— THE GROUP
The overall strategic direction for Fagerhult’s work with sustaina-
bility is determined by the Group management. The Group’s CEO 
has ultimate responsibility for sustainability issues.

Governance is based on all parts of the Group following the 

respective country’s laws and regulations, such as competition 
rules, environmental legislation, labour laws and collective 
agreements that impact our operations.

 The Group respects international conventions on human rights, 
which act as guiding instruments for all our own operations. All 
employees have the right to choose whether they wish to be 
represented by a trade union. A total of 35 (35) per cent of the 
companies have collective agreements.

Child labour, or labour performed through coercion or threat  
of violence, will not be tolerated under any circumstances. In all 
contexts, zero tolerance applies to all cases of bribery and 
corruption.

SUSTAINABILITY GOVERNANCE AND RESPONSIBILITY 
— THE COMPANIES
In the same manner, the MDs at respective companies have  
the ultimate responsibility for implementing the Group’s regu-
lations and guidelines at the local level and for abiding by the 
 relevant national laws and regulations, as well as competition 

G O V E R N A N C E  O F  S U S T A I N A B I L I T Y  E F F O R T S
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AB Fagerhult’s sustainability report in accordance  
with the Swedish Annual Accounts Act

Fagerhult’s sustainability report is submitted in the form of a Sus-
tainability Report prepared pursuant to the GRI Standards frame-
work. Reports regarding the Fagerhult Group’s most important 
areas of sustainability, business model, policies and performance 
indicators can be found on pages 26–46; the GRI Appendix at 
fagerhultgroup.com and in Note 36 /risk/ on pages 105–108.

The Board of Directors estimates that the sustainability 
information is sufficient to obtain an understanding of the Group’s 
development, position, and earnings, as well as the consequenc-
es of its operations. The Sustainability Report indicates that 
stakeholder engagement is a central part of the work on defining 

materiality from a sustainability perspective. A materiality analysis 
weighs the topics relevant to the Group, given the companies’ 
operations: the impact the operations have as regards the 
economy, society, people and the environment; and the topics 
that influence the stakeholders’ decision-making and their 
expectations. This includes the environment, societal conditions, 
personnel, respect for human rights and counteracting corruption 
as well as the Group’s business model, the risks that can be linked 
to the areas, the allocation of responsibilities. Also policies/
guidelines for  governing important areas of sustainability as well 
as central performance indicators of relevance to the operations.

rules, environmental legislation, labour laws and collective 
agreements. 

Each company owns and is responsible for its own supply 
chain. Input materials mainly consist of electronic components, 
metal and plastic for the manufacturing of luminaires. Efforts to 
identify and monitor input materials must therefore be ongoing, 
not least in light of shifting legal requirements and any new 
substances and components brought on by a shift in technology. 

Each company is also responsible for providing a safe and 
healthy workplace and working environment, along with a 
proactive effort to ensure an acceptable level of employee turnover 
and work-related illnesses. They are also responsible for ensuring 
ongoing competence development, primarily in the form of 
training activities that are based on local and individual needs.  
As part of strengthening the Group’s Human Resource function, 
several new regional positions were introduced in 2019. They will 
eventually be given regional-level responsibility for employee 
issues and support local companies through developing more 
efficient processes to capitalise on and share the companies’ 
collective skills. In 2019, the Group also initiated a joint HR-forum 
where senior HR managers meet two to three times per year to 
discuss strategic HR issues related to, for example, sustainability. 

CODE OF CONDUCT AS GOVERNANCE INSTRUMENT
The Group’s Code of Conduct applies to all companies and 
employees. The Code states the Group’s views on human rights, 
labour conditions, diversity and equal opportunities, as well as, 
environmental responsibility. Managers within the company are 
responsible for communicating the content and importance of 

the Code to their own part of the organisation, and for ensuring 
that business partners are also aware of it.

 Several companies also use a supplier version of the Code to 
clarify the central parts of the Code and expectations concerning 
suppliers’ compliance with laws and regulations. Several compa-
nies also conduct regular supplier reviews. 

The Group’s general approach in terms of the Precautionary 
approach is described in the Code and the anti-corruption policy; 
see fagerhultgroup.com

CLEAR SOCIETAL AND ENVIRONMENTAL GUIDELINES
Equal opportunities and treatment apply for all of the Group’s 
employees irrespective of gender, marital status, sexual orienta-
tion, ethnic or national background, etc. Diversity is encouraged 
at all levels in the Group.

The companies also supplement the Group’s overall umbrella of 
the Code and the anti-corruption with more of their own policies.

Examples are the drug and alcohol policy, the policy for a safe 
and healthy workplace, the discrimination policy and the 
recycling policy.

The environmental efforts of the Group must in all aspects  
seek to meet or exceed the requirements in applicable legislation. 
An overall ambition is to limit the environmental impact of the 
luminaire during its working life — from development, manufac-
turing and use to recycling. The environmental management 
system constitutes a key tool.

For a summary of the companies’ management approach  
and governance of the most material issues, please see the  
GRI appendix available at fagerhultgroup.com

G O V E R N A N C E  O F  S U S T A I N A B I L I T Y  E F F O R T S
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Auditor’s Limited Assurance Report on AB Fagerhult’s Sustainability Report 
and Statement on the Statutory Sustainability Report

This is a translation of the original report in Swedish

TO THE ANNUAL GENERAL MEETING OF AB FAGERHULT, ORG.NR 556110-6203

INTRODUCTION
We have been engaged by the Group Management of AB Fagerhult 
to undertake a limited assurance of AB Fagerhult’s Sustainability 
Report for the year 2019. The company has defined the scope of 
the sustainability report on page 27 in Fagerhult’s Annual Report 
2019. The statutory sustainability report is defined on page 46.

RESPONSIBILITIES OF THE BOARD AND GROUP MANAGE-
MENT FOR THE SUSTAINABILITY REPORT
The Board of Directors and Group Management are responsible 
for preparing the Sustainability Report, including the Statutory 
Sustainability Report, in accordance with applicable criteria and 
the Annual Accounts Act. The criteria are described on page 27 of 
the Sustainability Report, and consist of the parts of the standard 
for sustainability reports published by GRI (Global Reporting Initi-
ative) that are applicable to the sustainability report, as well as 
the accounting and calculation principles that AB Fagerhult has 
developed. This responsibility also includes the internal control 
which is deemed necessary to establish a sustainability report 
that does not contain material misstatement, whether due to 
fraud or error.  

RESPONSIBILITIES OF THE AUDITOR 
Our responsibility is to express a conclusion on the sustainability 
report based on o the limited assurance procedures we have 
 performed and to provide an opinion on the statutory sustaina-
bility report. Our assignment is limited to the historical informa-
tion that is presented and thus does not include future-oriented 
information.

We conducted our limited assurance engagement in accord-
ance with ISAE 3000 Assurance Engagements Other than Audits or 
Reviews of Historical Financial Information. A limited assurance 
engagement consists of making inquiries, primarily of persons 
responsible for the preparation of the Sustainability Report, and 
applying analytical and other limited assurance procedures. We 
have conducted our review regarding the statutory sustainability 

report in accordance with FAR’s recommendation RevR 12, the 
Auditor’s Opinion on the Statutory Sustainability Report. A limited 
assurance engagement and a statement according to RevR 12 have 
a different focus and a considerably smaller scope compared to 
the focus and scope of an audit in accordance with International 
Standards on Auditing and generally accepted auditing standards 
in Sweden.

The audit firm applies ISQC 1 (International Standard on Quality 
Control) and accordingly maintains a comprehensive system of 
quality control including documented policies and procedures 
regarding compliance with ethical requirements, professional 
standards and applicable legal and regulatory requirements. We 
are independent in relation to AB Fagerhult according to generally 
accepted auditing standards in Sweden and have fulfilled our 
professional ethics responsibility according to these requirements.

The procedures performed in a limited assurance engagement 
and review according to RevR 12 do not allow us to obtain such 
assurance that we become aware of all significant matters that 
could have been identified if an audit was performed. The stated 
conclusion based on a limited assurance and review in accord-
ance with RevR 12, therefore, does not have the security that a 
stated conclusion based on an audit has.

Our procedures are based on the criteria defined by the Board 
of Directors and the Group Management as described above. We 
consider these criteria as suitable for the preparation of the 
Sustainability Report.

We believe that the evidence we have obtained is sufficient and 
appropriate to provide a basis for our conclusion below. 

CONCLUSION
Based on the limited assurance procedures we have performed, 
nothing has come to our attention that causes us to believe that 
the Sustainability Report is not, in all material respects, prepared 
in accordance with the criteria defined by the Board of Directors 
and Group Management. 

A statutory sustainability report has been prepared.

Jönköping, 19th of March 2020

Öhrlings PricewaterhouseCoopers AB

 Peter Nyllinge Isabelle Hammarström
 Authorised Public Accountant Expert Member of FAR

L I M I T E D  A S S U R A N C E  R E P O R T
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About the sustainability report
For the twelfth time, Fagerhult is reporting its sustainability work in accordance with
the Global Reporting Initiative (GRI) international reporting standard. The sustainability
report is included in Fagerhult Annual Report 2019, complemented by this appendix with
sustainability data and GRI-index.

Fagerhult’s sustainability report 2019 has been prepared 
in accordance with the GRI Standards: Core option. Our 
sustainability report is published once each year and 
the most recent sustainability report was published on 
the 15th of March 2019. Fagerhult’s sustainability report 
has been subjected to a limited assurance review by a 
third party, PwC.

REPORT’S SCOPE AND BOUNDARIES
The sustainability report, included in Fagerhult Annual 
Report 2019, focuses primarily on the operations which 
exert a significant and direct impact from a sustainabil-
ity perspective; that is, the Group’s own activities.

The report covers the entire Group regarding social 
and economic aspects. Environmental reporting is 
based on information supplied by all production facili-
ties. The Group’s sales companies have little or minor 
impact on environmental indicators and, consequently, 
these activities are not currently included in total 
 figures. Products sold by our sales companies but not 
 produced in our facilities are not included in these 
measurements.

Sustainability data from iGuzzini illuminazione S.p.A, 
which was acquired in late 2018, is not included in the 
sustainability report of 2019.

CHANGES TO REPORTING
To provide a holistic picture of Fagerhult’s impact, 
ambitions and approach in the field of sustainability, 
the most relevant aspects to the company and its 

 stakeholders have been included in this report. During 
2019, each company conducted a review and evaluation 
of the identified topics to ensure that they are still the 
most relevant for our sustainability effort. Specifically, 
they weighed the extent to which the topics influence 
our stakeholders’ decision-making and expectations 
together with the impact the operations have as regards 
the economy, society, people and the environment. Our 
assessment is that the topics that have been previously 
identified remain relevant for our sustainability efforts. 
It also means that no changes have been made with 
regard to selected indicators. 

COLLECTION AND REPORTING  
OF SUSTAINABILITY DATA
In this 2019 report, data has been collected for the 
 January–December period.

The calculations applied for the respective indicators 
are detailed in the environmental data reports. Regard-
ing social data amendments for calculations related  
to work-related accidents are made. Please see the 
 following pages for more information.

For more information about  Fagerhult’s 
 sustainability work, please contact:  
Jenny Evelius, Group HR Director,  
jenny.evelius@Fagerhult.se
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The ongoing stakeholder dialogue 
Based on our operations and business, the following stakeholder groups have been 
identified; customers, employees, shareholders, investors, suppliers and business 
 partners, decision makers, local communities and interest groups. During 2019, 
 information from each company within the Group were gathered in order to get an 
update on how they weighed the extent to which the topics influence the stakeholders’ 
decision-making. The table below summarizes the company’s stakeholder dialogues.  

STAKEHOLDER DIALOGUE FORUM QUESTIONS/FOCUS OUR RESPONSE 

CUSTOMERS Business meetings, 
 business networks, fairs, 
seminar, customer 
 surveys. 

Leadtime, sustainable products, environ-
ment, certificate to ensure sustainable 
products, fast replies, keep promised deliv-
ery time, technical support, price according 
to market level, new products, BEE-status 
(S-A), compliance to various regulations.

Focus on delivery precision, dual sup-
pliers, focus on quality of components, 
increase competence within sustaina-
bility, circular economy/cradle to cradle 
approach, investments in R&D, devel-
opment of IoT technologies.

EMPLOYEES  Development dialogues, 
performance reviews, sur-
veys, workplace meetings, 
union meetings.

Healthy work environment, ethical work-
place, active involvement, development 
paths, career opportunities, safe and 
secure working environment, all proce-
dures according labor legislation, moti-
vating environment, good leadership, 
team spirit, human rights respect, equal 
opportunities, stability as a company, 
economic transparency as a company.

Employee survey, ensure actions from 
dialogues/surveys with employees, 
protection committees, training of 
management/leadership, professional 
training for all employees, active work 
to eliminate all forms of discrimination, 
secure a good and safe working envi-
ronment.

SHAREHOLDERS,  
INVESTORS,  
ANALYSTS

Website, annual and 
 sustainability report, Q-re-
ports, annual general 
meeting (AGM), meetings, 
questionnaires from ana-
lysts and investors, ques-
tionnaires from ethical and 
environ mental funds.

Financial performance, growth, strong 
core values, responsible and ethical busi-
ness, risk management, compliance with 
laws and regulations, transparency, prod-
uct responsibility.

Strong ethical culture and long-term 
business relationships as the basis for 
solid financial results, through consid-
eration for the environment, reliability, 
social commitment and compliance 
with laws and regulations. Appropriate 
financial guidelines and internal con-
trols ensure that the owners’ invest-
ments are safeguarded.

SUPPLIERS  
AND BUSINESS 
PARTNERS

Procurement, supplier 
evaluation, business 
meetings, fairs, networks.

Agreement compliance, reliable business 
partner, business ethics, quality, effi-
ciency, service, payments on time, finan-
cial stable business partner.

By being a reliable business partner 
both regarding financial and ethical 
issues, value a transparent and respon-
sive dialogue, fair price negotiation, 
payments on time.

DECISION  
MAKERS

Networks, fairs, seminar, 
cooperation bodies, con-
tacts with relevant inter-
est/lobby groups, direct 
contacts with authorities, 

Issues of significance to the business and 
products, new legislation, sustainable 
business, safe work environment, trans-
parency, reliable statements and facts, 
legal and ethical compliance.

CoC in place, rapid adaptation to regu-
lations, transparent and responsive 
 dialogue, accessibility to senior execu-
tive teams, annual and sustainability 
report. 

LOCAL  
COMMUNITIES

Website, information 
meetings.

Job opportunities, active role in the 
 financial and social developments locally, 
 sponsoring, sustainable operations, com-
pliance, reliable as employer and tax payer.

CoC in place, transparent and respon-
sive dialogue, sponsorship of local 
activities, ISO certified.

INTEREST 
GROUPS

Website, annual and sus-
tainability report, ques-
tionnaires from ethical 
and environ mental NGOs, 
cooperation bodies.

Transparent and responsive dialogue, 
access to senior executive teams, product 
specifications, energy use, emissions, 
human rights.  

Transparent and responsive dialogue, 
accessibility to senior executive teams, 
annual and sustainability report, CoC, 
shared information and development 
activities, product life cycle analysis.
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S U S T A I N A B I L I T Y  D A T A

SOCIAL FIGURES

 Fagerhult Group1

2019 2018
Employees by category Men Women Number Men Women Number
Total employees 2,273 1,074 3,347 2,394 1,137 3,531
Blue collar 1,065 503 1,141 534
White collar 1,208 571 1,253 603

Full-time Part-time Hourly Number Full-time Part-time Hourly Number
Permanently employed 3,068 168 3,196 165
Temporarily employed 66 8 37 140 11 20
Estimated average number of hired consultants 91 94
Estimated average number of subcontractors 43 47

New employees Men Women Number Men Women Number
< 30 years old 126 49 161 97
30–50 years old 146 54 202 101
> 50 years old 30 11 43 16
Total 302 114 416 406 214 620
Total new employees, % 13 11 12 17 19 18

Employee turnover Men Women Number Men Women Number
< 30 years old 111 52 136 70
30–50 years old 208 78 207 74
> 50 years old 92 34 86 30
Total 411 164 575 429 174 603
Total employee turnover, % 2 18 15 17 18 15 17

2019 2018

Accidents and illness Number Number
Work-related accidents 131 193
– per 10 employees 0.39 0.55
Work-related illnesses 7 11
Work-related fatalities 0 0
Total 138 204

Absence due to illness Days Days
Absence of 1–59 days 82 229
Absence of 60+ days 18 329
Total days of absence 100 558
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1) Sustainability data from iGuzzini illuminazione S.p.A is not included.
2) Total employee turnover divided by total employees.
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S U S T A I N A B I L I T Y  D A T A

SOCIAL FIGURES

 Northern Europe1

2019 2018
Employees by category Men Women Number Men Women Number
Total employees 700 431 1,131 708 430 1,138
Blue collar 297 234 289 228
White collar 403 197 419 202

Full-time Part-time Hourly Number Full-time Part-time Hourly Number
Permanently employed 1,037 72 1,055 63
Temporarily employed 19 2 1 17 1 1
Estimated average number of hired consultants 78 84
Estimated average number of subcontractors 3 3

New employees Men Women Number Men Women Number
< 30 years old 46 22 50 35
30–50 years old 45 21 67 42
> 50 years old 9 6 17 6
Total 100 49 149 134 83 217
Total new employees, % 14 11 13 19 19 19

Employee turnover Men Women Number Men Women Number
< 30 years old 30 19 24 19
30–50 years old 45 20 55 34
> 50 years old 26 12 25 13
Total 101 51 152 104 66 170
Total employee turnover, % 2 14 12 13 14 15 15

2019 2018

Accidents and illness Number Number
Work-related accidents 14 40
– per 10 employees 0.12 0.35
Work-related illnesses 6 9
Work-related fatalities 0 0
Total 20 49

Absence due to illness Days Days
Absence of 1–59 days 82 159
Absence of 60+ days 18 105
Total days of absence 100 264
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1)  AB Fagerhult (HQ), Fagerhults Belysning, Fagerhult Lighting Systems, Fagerhults Belysning Sverige, Ateljé Lyktan, Fagerhult Denmark, Fagerhult Norway,  
Fagerhult Finland, I-Valo, Fagerhult Estonia, Fagerhult Poland, Fagerhult Russia. 

2) Total employee turnover divided by total employees.
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S U S T A I N A B I L I T Y  D A T A

SOCIAL FIGURES

 UK and Ireland1

2019 2018
Employees by category Men Women Number Men Women Number
Total employees 439 170 609 480 181 661
Blue collar 171 59 205 66
White collar 268 111 275 115

Full-time Part-time Hourly Number Full-time Part-time Hourly Number
Permanently employed 574 13 618 14
Temporarily employed 22 0 0 29 0
Estimated average number of hired consultants
Estimated average number of subcontractors 5 5

New employees Men Women Number Men Women Number
< 30 years old 14 7 18 11
30–50 years old 23 7 22 7
> 50 years old 7 0 7 3
Total 44 14 58 47 21 68
Total new employees, % 10 8 10 10 12 10

Employee turnover Men Women Number Men Women Number
< 30 years old 14 7 25 17
30–50 years old 47 12 40 16
> 50 years old 30 6 28 7
Total 91 25 116 93 40 133
Total employee turnover, % 2 21 15 19 19 22 19

2019 2018

Accidents and illness Number Number
Work-related accidents 58 61
– per 10 employees 0.95 0.92
Work-related illnesses 0 0
Work-related fatalities 0 0
Total 58 61

Absence due to illness Days Days
Absence of 1–59 days 0 0
Absence of 60+ days 0 0
Total days of absence 0 0
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1)  Whitecroft, Designplan Lighting, Fagerhult Ireland, Fagerhult U.K. 
2) Total employee turnover divided by total employees.
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S U S T A I N A B I L I T Y  D A T A

SOCIAL FIGURES

Western and Southern Europe1

2019 2018
Employees by category Men Women Number Men Women Number
Total employees 816 345 1,161 838 374 1,212
Blue collar 411 165 431 175
White collar 405 180 407 199

Full-time Part-time Hourly Number Full-time Part-time Hourly Number
Permanently employed 1,051 71 1,051 78
Temporarily employed 23 6 10 57 8 18
Estimated average number of hired consultants 9 8
Estimated average number of subcontractors 12 11

New employees Men Women Number Men Women Number
< 30 years old 56 18 72 39
30–50 years old 58 19 80 36
> 50 years old 11 2 15 6
Total 125 39 164 167 81 248
Total new employees, % 15 11 14 20 21 20

Employee turnover Men Women Number Men Women Number
< 30 years old 46 18 63 27
30–50 years old 77 31 75 16
> 50 years old 29 14 24 8
Total 152 63 215 162 51 213
Total employee turnover, % 2 19 18 19 19 13 17

2019 2018

Accidents and illness Number Number
Work-related accidents 43 76
– per 10 employees 0.37 0.63
Work-related illnesses 1 2
Work-related fatalities 0 0
Total 44 78

Absence due to illness Days Days
Absence of 1–59 days 0 70
Absence of 60+ days 0 224
Total days of absence 0 294
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1)  VEKO Lighting Systems International, LTS Licht & Leuchten, LED Linear, WE-EF, WE-EF Thailand, Fagerhult Netherlands, Fagerhult France, LED Linear U.K., LED Linear 
U.S., Fagerhult Belgium, Fagerhult Spain, VEKO Germany, Commtech Commissioning Services, WE-EF Switzerland, WE-EF France, WE-EF U.K., WE-EF Australia, WE-EF 
U.S., Flux Eclairage. Sustainability data from iGuzzini illuminazione S.p.A is not included. 

2) Total employee turnover divided by total employees.
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S U S T A I N A B I L I T Y  D A T A

SOCIAL FIGURES

Africa, Asia and the Pacific1

2019 2018
Employees by category Men Women Number Men Women Number
Total employees 318 128 446 368 152 520
Blue collar 186 45 216 65
White collar 132 83 152 87

Full-time Part-time Hourly Number Full-time Part-time Hourly Number
Permanently employed 406 12 472 10
Temporarily employed 2 0 26 36 2
Estimated average number of hired consultants 4 2
Estimated average number of subcontractors 23 28

New employees Men Women Number Men Women Number
< 30 years old 10 2 21 12
30–50 years old 20 7 33 16
> 50 years old 3 3 4 1
Total 33 12 45 58 29 87
Total new employees, % 10 9 10 16 18 17

Employee turnover Men Women Number Men Women Number
< 30 years old 21 8 24 7
30–50 years old 39 15 37 8
> 50 years old 7 2 9 2
Total 67 25 92 70 17 87
Total employee turnover, % 2 21 20 21 19 11 17

2019 2018

Accidents and illness Number Number
Work-related accidents 16 16
– per 10 employees 0.36 0.31
Work-related illnesses 0 0
Work-related fatalities 0 0
Total 16 16

Absence due to illness Days Days
Absence of 1–59 days 0 0
Absence of 60+ days 0 0
Total days of absence 0 0
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1) Arlight, Lightning Innovations, Eagle Lighting, Fagerhult Dubai, Fagerhult New Zealand. 

2) Total employee turnover divided by total employees.
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S U S T A I N A B I L I T Y  D A T A

ENVIRONMENTAL FIGURES

 Environmental performance indicators 20191, 2

Arlight, 
Ankara,  

Turkey

Designplan 
Sutton,  

England

Eagle Lighting 
Melbourne,  

Australia

Fagerhults  
Belysning 

Habo, Sweden

Fagerhults  
Belysning 

Åhus, Sweden 

Fagerhult  
Lighting Systems 

Suzhou, China
I-Valo 

Ittala, Finland

LED Linear 
Neukirchen- 

Vluyn, Germany 

Lighting  
Innovations 

Port Elizabeth, 
South Africa

LTS 
Tettnang,  
Germany

Veko 
Schagen, 

Netherlands

WE-EF 
Bispingen,  

Germany

WE-EF 
Samutprakarn, 

Thailand

Whitecroft 
Manchester, 

England
Total  
2019

Total  
2018

CONSUMPTION OF MATERIALS
Incoming raw materials (tons):
Renewable Materials 
Paper (for packaging) 212 68 88 200 59 58 18 32 28 228 33 74 16 149 1,263 1,398
Non-renewable Materials 
Steel 396 250 911 1,460 56 14 3 358 244 140 60 1,495 5,388 5,565
Aluminium 539 39 9 562 237 10 112 97 21 323 993 262 199 178 3,580 3,683
Paint – Powder 21 14 29 67 10 15 2 20 15 12 3 45 252 311
Paint – Solvent 0 4 1 4 3 11 8
Plastic (for packaging) 4 2 6 89 4 5 1 4 3 18 7 11 3 10 168 194

ENERGY CONSUMPTION FROM FACTORIES
SCOPE 1 – Direct energy (MWh)
Non-renewable sources 
Natural Gas 1,125 879 1,185 457 629 628 217 4,453 143 3,082 6,025 18,823 20,512
Propan Gas 24 681 121 2,632 3,458 3,912
Oil 130 67 288 970 1,455 1,099
Total CO2-emissions Scope 1 (tons) 229 224 247 23 157 93 128 128 144 908 29 993 620 1,229 5,154 5,520

SCOPE 2 – Indirect energy (MWh)
Renewable sources 
Bio-oil 305 305 211
Electricity 877 450 7,959 946 94 326 53 751 239 956 251 564 13,466 12,462
District heating 2,281 602 89 2,972 3,217
Non-renewable sources 
Electricity  293 655 508 281 236 479 666 882 953 1,524 6,477 8,969
District heating 0 83

Total CO22-emissions Scope 2 (tons) 324 105 758 912 0 457 59 171 266 317 0 540 501 547 4,958 6,221

SCOPE 1 & 2 
Total consumption of direct and indirect energy (MWh) 2,002 1,752 1,864 10,612 2,229 965 1,003 1,190 1,038 5,870 382 6,100 3,836 8,113 46,956 50,465
Renewable sources (%) of total energy consumption 44 26 0 99 69 0 9 27 5 13 63 17 7 10 36 31
Total CO2 emissions from energy consumption (tonnes) 553 329 1,005 936 157 550 187 299 410 1,225.8 29 1,533 1,121 1,776 10,112 11,741
Kg CO2 / produced unit (from energy consumption) 1.87 5.89 7.28 1.31 1.81 1.63 5.72 1.87 2.48 1.81 0.10 19.03 3.58 3.85 2.6 2.6

WATER3

Total water withdrawal by source in m3 4,010 10,000 2,287 2,010 1,200 2,571 594 232 2,096 4,255 559 4,843 8,610 8,497 51,764 54,452

UNITS PRODUCED

Number of units produced 296,452 55,866 138,040 713,480 86,830 336,565 32,787 160,253 165,819 678,771 289,402 58,466 313,330 460,907 3,786,968 4,474,527

2019 2018 
BUSINESS TRIPS
SCOPE 1 
Total CO2-emissions – diesel and petrol cars (tons)  2,298 2,958

SCOPE 2 
Total CO2-emissions – electric cars (tons) 3

SCOPE 3
Total CO2-emissions from air travels (tons) 1,200 1,231

1)  Sustainability data from iGuzzini illuminazione S.p.A is not included. 
2)  See p. 12 for used emission factors.    
3) The total water consumption originates from 100 per cent third party sources.    
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ENVIRONMENTAL FIGURES

 Environmental performance indicators 20191, 2
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CONSUMPTION OF MATERIALS
Incoming raw materials (tons):
Renewable Materials 
Paper (for packaging) 212 68 88 200 59 58 18 32 28 228 33 74 16 149 1,263 1,398
Non-renewable Materials 
Steel 396 250 911 1,460 56 14 3 358 244 140 60 1,495 5,388 5,565
Aluminium 539 39 9 562 237 10 112 97 21 323 993 262 199 178 3,580 3,683
Paint – Powder 21 14 29 67 10 15 2 20 15 12 3 45 252 311
Paint – Solvent 0 4 1 4 3 11 8
Plastic (for packaging) 4 2 6 89 4 5 1 4 3 18 7 11 3 10 168 194

ENERGY CONSUMPTION FROM FACTORIES
SCOPE 1 – Direct energy (MWh)
Non-renewable sources 
Natural Gas 1,125 879 1,185 457 629 628 217 4,453 143 3,082 6,025 18,823 20,512
Propan Gas 24 681 121 2,632 3,458 3,912
Oil 130 67 288 970 1,455 1,099
Total CO2-emissions Scope 1 (tons) 229 224 247 23 157 93 128 128 144 908 29 993 620 1,229 5,154 5,520

SCOPE 2 – Indirect energy (MWh)
Renewable sources 
Bio-oil 305 305 211
Electricity 877 450 7,959 946 94 326 53 751 239 956 251 564 13,466 12,462
District heating 2,281 602 89 2,972 3,217
Non-renewable sources 
Electricity  293 655 508 281 236 479 666 882 953 1,524 6,477 8,969
District heating 0 83

Total CO22-emissions Scope 2 (tons) 324 105 758 912 0 457 59 171 266 317 0 540 501 547 4,958 6,221

SCOPE 1 & 2 
Total consumption of direct and indirect energy (MWh) 2,002 1,752 1,864 10,612 2,229 965 1,003 1,190 1,038 5,870 382 6,100 3,836 8,113 46,956 50,465
Renewable sources (%) of total energy consumption 44 26 0 99 69 0 9 27 5 13 63 17 7 10 36 31
Total CO2 emissions from energy consumption (tonnes) 553 329 1,005 936 157 550 187 299 410 1,225.8 29 1,533 1,121 1,776 10,112 11,741
Kg CO2 / produced unit (from energy consumption) 1.87 5.89 7.28 1.31 1.81 1.63 5.72 1.87 2.48 1.81 0.10 19.03 3.58 3.85 2.6 2.6

WATER3

Total water withdrawal by source in m3 4,010 10,000 2,287 2,010 1,200 2,571 594 232 2,096 4,255 559 4,843 8,610 8,497 51,764 54,452

UNITS PRODUCED

Number of units produced 296,452 55,866 138,040 713,480 86,830 336,565 32,787 160,253 165,819 678,771 289,402 58,466 313,330 460,907 3,786,968 4,474,527

2019 2018 
BUSINESS TRIPS
SCOPE 1 
Total CO2-emissions – diesel and petrol cars (tons)  2,298 2,958

SCOPE 2 
Total CO2-emissions – electric cars (tons) 3

SCOPE 3
Total CO2-emissions from air travels (tons) 1,200 1,231

1)  Sustainability data from iGuzzini illuminazione S.p.A is not included. 
2)  See p. 12 for used emission factors.    
3) The total water consumption originates from 100 per cent third party sources.    
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S U S T A I N A B I L I T Y  D A T A

PRODUCTION UNITS UNDER CERTIFICATION
ISO  

9001
ISO  

14001
OHSAS 

18001:2007

Arlight x x x

Designplan x x

Eagle Lighting x x x

Fagerhults Belysning (Habo) x x

Fagerhults Belysning (Åhus) x x

Fagerhult Lighting Systems x x

I-Valo x x

LED Linear x

Lighting Innovations

LTS

VEKO x x

Whitecroft x x

WE-EF (Germany) x

WE-EF (Thailand) x

Emission factors

EMISSION FACTORS

Type  Factor Source

Petrol 0.1808 kg CO2/km UK Government Conversion Factors  
for greenhouse gas (GHG) reporting 2019

Diesel 0.1734 kg CO2/km UK Government Conversion Factors  
for greenhouse gas (GHG) reporting 2019

Electricity Mix – Norway 0.031 kg CO2/kWh Electric City Map (2020-01-23)

Electricity Mix – Netherlands 0.472 kg CO2/kWh Electric City Map (2020-01-23)

Electricity Mix – France 0.085 kg CO2/kWh Electric City Map (2020-01-23)

Electricity Mix – Ireland 0.325 kg CO2/kWh Electric City Map (2020-01-23)

Electricity Mix – U.K. 0.334 kg CO2/kWh Electric City Map (2020-01-23)

Air travel per person 0.1285 kg CO2/km Lingmerths’ travel agency

Bio-Oil 0.3000 kg CO2/kWh Habo Energi 

Natural Gas 0.2043 kg CO2/kWh UK Government Conversion Factors  
for greenhouse gas (GHG) reporting 2019

Propan gas 0.2303 kg CO2/kWh UK Government Conversion Factors  
for greenhouse gas (GHG) reporting 2019

Fossile Oil 3.1780 kg CO2/ liter UK Government Conversion Factors  
for greenhouse gas (GHG) reporting 2019

MEMBERSHIP IN ASSOCIATIONS 
International
– Commission Internationale de l’Éclairage (CIE).
–  Federation of National Manufacturers Associations 

for Luminaires and Electrotechnical Components 
(CELMA). 18 national industry associations from  
12 EU countries.

–  Illuminating Engineering Society 
–  Swedish Standards Institute (SIS).

National
On a national and local level most of the companies 
within the Group are also members of one or more 
associations. For example in Sweden we are involved 
in Belysningsbranschen (Swedish trade association), 
Sustainable Innovation AB (SUST), SEK Svensk 
Elstandard (organization for standardization in the 
field of electricity), and in France in Enseigne et Inno-
vation and Syndicat de l’Éclairage (French trade 
association). 
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S U S T A I N A B I L I T Y  D A T A

The Group’s management  
approach to the material topics
The following is a summary of the Group’s management of the material topics. The aim is 
to describe the basis for the management approach when it comes to legal regulations, 
policies, standards and commitments.

MATERIAL TOPIC THE FAGERHULT GROUP – A SUMMARY OF THE COMPANIES’ GOVERNANCE FOR MATERIAL TOPICS

Anti-corruption National Law, CoC, Employee handbook, Anti-corruption policy, local CoC, signed Anti-corruption 
agreement, Anti-bribery policy, Anti-corruption training.

Ethical behaviour  
and values

National law, CoC, Employee handbook, Internal regulations, IT Social Media regulation, Core values, 
local CoC, HR Policies, Code of Ethics.

Social and environmental 
reviews of suppliers

National law, CoC, CoC for business partners, Supplier assessment, ISO 9001, Code of ethics.  

Occupational health  
and safety

National law, CoC, Employee handbook, International regulations, Safety manual, HR Policies, Alcohol 
and drug Policy, Work environment Policy, H&S manual, H&S Policy, ISO 18001/45001, Union regula-
tions,  OHS-standard, Medical checks, yearly follow up and report to sustainability report. 

Diversity and Equal  
opportunities

National law, CoC, Employee handbook, Policy for abusive discrimination, Recruitment and personnel 
Policy, Change in Job tender/descriptions, Union regulations, Respect in the Workplace Policy, Golden 
point lesson.

Freedom of association  
and collective bargaining

National laws, CoC, Employee handbook, Universal Declaration of Human Rights, Labor agreements, 
Collective union agreements, Workplace Policy.

Child labor, Forced or  
compulsory labor, Human  
rights assessment

National laws, CoC, local CoC, Collective union agreements, Supplier assessment document, Labor 
Policy, HR Policies.

Customer health and safety National laws, CoC, National tests, International tests, CE-marking, VDE-testing, EN-norms,  
ETL certification, ENEC certification.

Material National laws, Supplier Assessment Document, Sustainability policy, REACH & RoHS, PRIO list,  
WEE-directive, ISO 9001, ISO 14001, yearly follow up and report to sustainability report.

Energy National laws, CoC, Sustainability Policy, monitor energy consumption in order to meet (local) environ-
mental objectives, LEED, EU energy audit, Certification due to an energy audit, ISO 14001, BREEAM 
 certified office, strive to meet owner requirement for green electricity, Energy & Environment Policy, 
yearly follow up and report to sustainability report.

Emissions National laws, CoC, Sustainability policy, (local) environmental objectives, Car policy, Employee 
 handbook, CO2 footprint scope 1 & 2 (certification by DNV GL), ISO 14001, BREEAM certified offices, 
yearly follow up and report to sustainability report.
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GRI Index
The Global Reporting Initiative (GRI) Content Index 2019 contains references to the required disclosures 
or reasons for omission, as well as additional data and information to supplement the 2019 Fagerhult’s 
sustainability report. The Index covers activities during the calendar year 2019. References to pages are 
to this index and to Fagerhult Annual Report 2019.

GRI 102: GENERAL DISCLOSURE STANDARDS 2016

CONTENT INDEX AS PER GRI DISCLOSURE PAGE COMMENTS AND OMISSIONS

Organisational profile                                                                                                                
102-1 Name of the organization AR cover
102-2 Activities, brands, products, and services AR inside cover
102-3 Location of headquarters AR inside cover 

(back), 6–7
102-4 Location of operations AR 1
102-5 Ownership and legal form AR 105
102-6 Market served AR inside cover, 

30–31
102-7 Scale of the organization AR inside cover, 

17–19, 10–11
102-8 Information on employees and other workers GRI 5-9
102-9 Supply chain AR 30–31, 32–35 Reported overall, given the Group’s decen-

tralised organisation where each company 
adapts its supply chain to local needs.

102-10 Significant changes to the organizations  
and its supply chain

AR 4–7, 10

102-11 Precautionary Principle or approach AR 46
102-12 External initiatives GRI 12
102-13 Membership of associations GRI 12

Strategy
102-14 Statement from senior decision-maker AR 4–5

Ethics and integrity
102-16 Values, principles, standards, and norms of behavior AR 45–46

Governance
102-18 Governance structure AR 45–46

Stakeholder engagement
102-40 List of stakeholder groups AR 13
102-41 Collective bargaining agreements AR 45
102-42 Identifying and selecting stakeholders AR 13
102-43 Approach to stakeholder engagement AR 13, GRI 4
102-44 Key topics and concerns raised GRI 4

Reporting practice
102-45 Entities included in the consolidated  

financial statements
AR 78, 94–95, GRI 3

102-46 Defining report content and topic Boundaries AR 28–29, GRI 3
102-47 List of material topics AR 29
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CONTENT INDEX AS PER GRI DISCLOSURE PAGE COMMENTS AND OMISSIONS

102-48 Restatements of information GRI 3
102-49 Changes in reporting GRI 3
102-50 Reporting period GRI 3
102-51 Date of most recent report GRI 3
102-52 Reporting cycle GRI 3
102-53 Contact point for questions regarding the report GRI 3
102-54 Claims of reporting in accordance with the GRI Standards GRI 3
102-55 GRI content index GRI 14–18
102-56 External assurance AR 47, GRI 3 An independent auditor has been engaged  

to undertake a limited  assurance of  
AB Fagerhult’s sustainability report 2019. 

TOPIC-SPECIFIC STANDARDS 2016

CONTENT INDEX AS PER GRI DISCLOSURE PAGE COMMENTS AND OMISSIONS

ECONOMIC
Indirect Economic Impacts
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 4–5, 28–29, 30–31
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 203: Indirect Economic Impacts 2016
203-2 Significant indirect economic impacts AR 31

Anti-corruption
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 205: Anti-corruption 2016
205-1 Operations assessed for risks related to corruption AR 42–43
205-2 Communication and training about anti-corruption  

policies and procedures
AR 40

205-3 Confirmed incidents of corruption and actions taken AR 42
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CONTENT INDEX AS PER GRI DISCLOSURE PAGE COMMENTS AND OMISSIONS

ENVIRONMENT
Material
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31, 38
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 301: Materials 2016
301-1 Materials used by weight or volume GRI 10–11

Energy
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31, 38
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 302: Energy 2016
302-1 Energy consumption within the organization AR 38, GRi 10–11
302-5 Reductions in energy requirements of  

products and services
AR 36 Information in detail from the whole Group  

is not available. The main  reason is the  
difficulty of ensuring data quality, given the 

Group’s decentralized  organization.
Water
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31
103-2 The management approach and its components AR 45–46
103-3 Evaluation of the management approach AR 45–46
GRI 303: Water 2016
303-1 Water withdrawal by source GRI 10–11

Emissions
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31,  

36, 38–39
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 305: Emissions 2016
305-1 Direct (scope 1) GHG emissions AR 38, GRI 10–11
305-2 Energy indirect (scope 2) GHG emissions AR 38, GRI 10–11
305-3 Other indirect (scope 3) GHG emissions AR 38–39, GRI 10–11 Due to Fagerhult’s decentralized  organization 

and business model, no Group-wide goal has 
been identified. Hence, disclosure on base 

year for the  calculation is not applicable. 
Reported are CO2 from owned or leased 

 vehicles, and from business trips by plane. 

Supplier Environmental Assessment
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31, 43
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 308: Supplier Environmental  
Assessment 2016
308-1 New suppliers that were screened using  

environmental criteria
AR 43
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CONTENT INDEX AS PER GRI DISCLOSURE PAGE COMMENTS AND OMISSIONS

SOCIAL
Employment
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 401: Employment 2016
401-1 New employee hires and employee turnover GRI 5–9

Occupational Health and Safety
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 403: Occupational Health  
and Safety 2016
403-2 Types of injury and rates of injury, occupational  

diseases, lost days, and absenteeism, and number  
of work-related fatalities

GRI 5–9 Breakdown by gender is not available 
and therefore not included.

Training and Education
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 404: Training and Education 2016
404-1 Average hours of training per year per employee GRI 5–9
404-3 Percentage of employees receiving regular perfor-

mance and career development reviews
GRI 5–9

Diversity and Equal Opportunity
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 405: Diversity and  
Equal Opportunity 2016
405-1 Diversity of governance bodies and employees AR 34, 64–67, GRI 5–9

Freedom of association  
and collective bargaining
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31, 42–43
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 407: Freedom of association  
and collective bargaining 2016
407-1 Operations and suppliers in which the right to freedom 

of association and collective bargaining may be at risk
AR 42–43
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G R I  I N D E X

CONTENT INDEX AS PER GRI DISCLOSURE PAGE COMMENTS AND OMISSIONS

Child labor
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31, 42–43
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 408: Child labor 2016
408-1 Operations and suppliers at significant risk  

for incidents of child labor
AR 42–43

Forced or compulsory labor
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31, 42–43
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 409: Forced or compulsory labor 2016
409-1 Operations and suppliers at significant risk for  

incidents of forced or compulsory labor
AR 42–43

Human rights assessment
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31, 42–43
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 412: Human rights assessment 2016
412-2 Employee training on human rights policies or 

 procedures
AR 40 Group-level disclosures on employees 

trained is currently unavailable. The main 
reason is the difficulty of ensuring data 

quality, given the Group’s decentralized 
organization.

412-3 Significant investment agreements and contracts that 
include human rights clauses or that underwent 
human rights screening

AR 40, 42–43 Our DD-process includes CSR inspection of 
which human rights screening is one part. 
For a description in more detail please see 

Fagerhult Annual Report 2018, page 38.

Supplier social assessment
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31, 42–43
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 414: Supplier social assessment 2016
414-1 New suppliers that were screened using social criteria AR 43 Disclosures on new suppliers that were 

screened using social criteria is currently 
unavailable. Fagerhult intends to expand  

data gathering to include this information 
during 2020.

Customer health and safety
GRI 103: Management approach
103-1 Explanation of the material topic and its Boundary AR 28–29, 30–31, 39
103-2 The management approach and its components AR 45–46, GRI 13
103-3 Evaluation of the management approach AR 45–46
GRI 416: Customer health and safety 2016
416-1 Assessment of the health and safety impacts of product  

and service categories
AR 39 In the professional lighting industry, all 

products that are to be released on the 
market must undergo strict controls and 

tests. Therefore, all our products are 
tested against applicable industry 

 standards, national legislation and 
 regulatory requirement before being 

placed on the market. 
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